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Introduction:-

Abstract

Youth criminal activities and social media use have a convoluted
relationship that is dependent on many factors. It is possible to predict
that many people will continue to benefit from understanding the
unique relationship between criminal tendencies and social media use.
This study aims on hearing if social media use among the youth could
be directly attributed to personality traits related with the Big Five
model and general criminal behavior A questionnaire was administered
to youngsters without any severe psychiatric diagnoses or criminal
convictions, assessing their habits on social media and measuring their
personality and criminal tendencies. Weak positive correlations were
found between social media use and Extraversion, Agreeableness,
Openness,and ~ Emotional  stability as  personality  traits.
Conscientiousness showed an inverse relation with criminal tendencies,
while emotional stability demonstrated a positive correlation: r = 0.230,
p = 0.018. The criminal tendency was weakly correlated to the usage of
social media, and the correlation was not statistically significant: r =
0.081, p = 0.409. Instead, regression analysis indicated that a model
containing conscientiousness, openness, and emotional stability
explained the maximum variance in criminal tendencies. These findings
might indicate that the personality traits influence more on delinquent
behaviors of adolescents compared to the influences of social media
usage, although these relationships are still not clear. In addition, the
current research also highlights a point that extraversion, agreeableness,
neuroticism, and finally social media addiction are positively
correlated. This study raises the need for further research toward an
understanding of the complex relationship between personality, social
media engagement, and criminal behavior in view of third variables
that can have an intervening effect.

Copyright, IJAR, 2024,. All rights reserved.

The intersection of an individual's exposure on the internet and their propensity to commit crime has gradually
become an important area of interest among researchers and policymakers in the digital information age. Social
media has influenced radicalization, a variety of inappropriate behaviors, and a subset of deviant behaviors
(Kierkegaard, 2008). College students addicted to social media are less likely to perform well academically and are
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less satisfied with the quality of their relationships (Tsitsika, 2011; Luca Milani, 2009). As social media usage has
become ubiquitous, diverse academicians have begun to examine how the virtual setting may impact and reflect
personality and even deviant behavior (Azucar et al., 2018; Bowden-Green et al., 2021; Stachl et al., 2020). Over the
years, the general public's overall interest in social media has enabled the development of massive reservoirs of user
data, providing insights into human behavior that were previously unimaginable (Stachl et al., 2020). This data has
been shown to be a robust predictor of personality traits, ranging from mere social media postings to the content
shared on these platforms (Azucar et al., 2018).

General personality traits have also been highly investigated, indicating low agreeableness, high impulsivity, and
weak self-control as having strong relations with proneness to offend. The Big Five personality features have
already been shown to strongly correlate with social media user behavior (Azucar, 2018). For example, extroverted
people have more activities in social media than introverted people and have more friends in it than introverted ones
do. For example, extroverted people do have more activities in the social media in comparison to. High neuroticism
is associated with revealing more personal details, using social media passively to get to know others, and using
more negative language in posts (Seidman, 2013; Schwartz). Conversely, agreeable individuals are likely to post
photographs that convey a positive attitude and express more positive content in their posts (Schwartz; Liu, 2016).
People with higher conscientiousness are very cautious in maintaining their social media accounts, post fewer
pictures, and participate in fewer group activities (Kosinski, 2014; Amichai-Hamburger, 2010). On the other hand,
individuals who score high on openness have larger networks and are more likely to engage with social media
content (Quercia, 2012; Bachrach, 2012).

In real life, the personality—criminal propensity relationship has been documented, and the social media setting
opened new dimensions to this relationship. Other than this, it is also disclosed of researchers that information about
psychological structure, even the one concerning the personalitystructure of a human being, can be drawn from a
digital trace posted on. This suggests that the patterns of usage and content generation in social media could be a
rich vein of research information related to an individual's propensity toward unlawful conduct.For example, a
predisposition to criminal behavior is less likely in individuals who are rated highly for openness and extraversion
dimensions (Bowden-Green et al., 2021).

More importantly, the digital traces may be able to prove the likelihood of criminal activity within a person. In
accordance with studies, certain usage patterns in social media may point out increased risks for the development of
antisocial behavior, meaning violent or antisocial feelings together with targeted actions(Stachl et al., 2020). In the
understanding of personality and the relationship to social media usage, it is that scientists and other policymakers
are better placed toward developing more effective models in predicting criminal tendencies. This understanding can
have key implications for the development of targeted intervention strategies and prevention programs and hence a
safer and more secure society.

The relationship between social media use, personality traits, and criminal tendencies is a very complex area of
research. While the literature to date suggests the links between these constructs are important to understand for
adequately predicting criminal behavior(Kim et al., 2013; Bowden-Green et al., 2021; Stachl et al., 2020), using the
rich data embedded within social networking websites in conjunction with theories of personality and crime can
themselves enable the development of powerful predictive models. Such models can be used in the process of policy
decisions to improve public safety (Azucar et al., 2018; Kranenbarg et al., 2023). Theoretically, such models could
flag people at higher risk of engaging in criminal behavior and provide the opportunity for more focused
interventions. On the other hand, knowledge about the links between social media usage, personality dimensions,
and criminal tendencies might enable insight into the contemporary societal complexities standing behind law-
breaking. This would assist in the evolution of better methods to fight crime by integrated approaches and contribute
to a safer society.

Methodology:-
Thisstudyexaminedtherelationshipsbetweensocialmediausage,criminaltendenciesandthe big five personality
traits, to understand how personality traits influence an individual’s social media usage on criminal behavior.

Participants:

The study comprised 0f105 young adults in the age range of 18-30. There are 46 men, 19.6 per cent of them are under
21; 47.8 per cent are between 21-25 and 32.6 per cent are 25 and over. There are 49 women, 22.0 per cent are below
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21, 47.5 per cent are between 21-25 while 30.5 per cent fall within the range of over 25 years. Both male and female
groups total 100% within their respective categories. Participants self-reported their age, gender, educational
qualification as well as the whole form. The questionnaire was distributed by google forms. Links posted across
emails, social media platforms and educational forms. Before participation consent was obtained from all the
participants.

Measures:
The key constructs were measured through, 1. Socialmediausepatternsandengagement levels,2. Personalitytrait and
social media usage, 3. Criminaltendencies and social media usage.

Social media use patterns:
To assess the social media use patterns two questions were used in the whole questionnaire.

Personality traits and social media usage:

To assess the personality traits associated with social media use, twelve items were developed based on the Ten Item
Personality Inventory. Extraversion, agreeableness, conscientiousness, emotional stability, and openness are the five
qualities that make up the Big Five-factor model. Each of these characteristics corresponds to two statements on the
ten-item personality inventory scale (Samuel D. Gosling, 2003). Rate each item on a Likert scale from 1 (strongly
disagree) to 5 (strongly agree).

Criminal Tendencies and social media usage:
To assess the criminal tendencies association with social media usage, sixteen questions were used in the questionnaire.
Rated each item on a Likert scale of 1 (Never) to 5 (Always).

Procedure:

Participants were informed about the data confidentiality and data protection on the initial page of the form. They were
also informed about their right to withdraw from the study at any moment and the procedures involved. A consent form
was also added on the initial page itself. For any questions, the researcher's contact information was also supplied.
Additionally, background data on gender, age, and education was gathered from the second page of the online poll. The
following page displayed the questionnaire with the three measures if the participant chooses to continue and finish the
inventories. All of the collected data was exported to a Microsoft Excel document and then imported into an SPSS data
file for examination.

Data analysis:
The obtained data will be analyzed in terms of looking for associations between personality traits, criminal tendencies
and social media engagement levels. Correlational analyses will be conducted regarding these relationships.

InternalConsistency:

The research utilizedaquestionnairecomprising30items,designedtoassesspersonalitytraitsbasedonthe  Ten-ltem
Personality Inventory, with questions also including criminal tendency and social
mediaengagementlevels. ThereliabilityofthequestionnairewasconfirmedwithaCronbach's alphaof0.834,
indicatingahighlevelofinternalconsistency.Thisrobustmeasureprovideda reliable foundation for examining the
complex interactions between personality, social media use, and potential criminal behavior in this demographic.

Cronbach’s Noofitems

Alpha

0.834 30
Results:-

Most participantswere within the age bracket of 21-25 years, 47.80 % males, and 47.50 % females(See table 1). As far
as the educational stream is concerned, there are representations from the Science Stream, Engineering, Commerce, and
Others. Science Stream forms the greatest percentage of participants at 43.50% for males and 50.80% for females.
Other streams were Engineering, with a participation of 34.80% males and 32.20% females. The overall distribution is
almost equally distributed between the genders and shows a flawless depiction of age and educational background, with
an increased concentration in the science stream and among the age group of 21-25(See table 1).
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The findings of the Chi-Square test show a strong relationship between various psychological variables and their
clustering on a 'Low'/'High' continuum. These personality traits are significantly correlated with high social media
usage with majority of individuals falling into this category. Chi-Square values for Social Media usage was 33.152 with
the significance of 0, showing an important connection. Most of them, 78.1%, are in the high usage category. There is a
significant relation in Extraversion with a Chi-Square value of 6.943 and a significance level of 0.008; 62.9% were
found in the high Extraversion category. Agreeableness has a Chi-Square value of 45.343, and a significance level of 0,
showing that there is a significant association; 82.9% fell into the high category (See table 2). Furthermore,
conscientiousness is strongly related to a Chi-Square value of 72.086 with a significance level of 0, wherein 91.4% are
in the high category. Openness has a Chi-Square value of 85.952 with a significance level of 0, whereby 95.2% are in
the high category. Emotional Stability has a Chi-Square value of 40.238 with a significance level of 0, whereby 81%
are in the high category. On criminal tendencies, the Chi-Square value is 59.438, where the level of significance is 0,
wherein 87.6% fall in the low category.

Table 1:- Demographic distribution of participants by age, gender, and educational stream.

Per t
N ariable Category Gender Freguency <r c(oe/:) g
Niale o 19 _60%%
=21
Female 13 22_00%5%
= >1-25 Niale 22 47 _80°%°%
i S Female >s 47 S50°%%
i Niale 15 32_60%c
T Female 18 30.50%%
Nizale 20 43 _50%%
Science
Female 30 S0O_80°%%
Encinecri Niale 16 34 _S0°%%
EFducational — = Female 1S 32_20%%
Stream Niale 7 15 _20%6
Commerce .
Female 7 11 _90%%
Niale 3 6_50%¢
Others — °
Female 3 S_.10%%
Total Count 105 100°%
Table 2:- Analysis of chi-square test results for various psychological variables.
2 S 2 _ | Percentag Chi- Asymp.
Variable Category | Frequency e (%0) Square daf Sig.
Low 23 219
Social media |Hisgh 82 781 33:152 1 (]
Total 105 100
Low 39 37.1
Extraversion |Hish 66 629 6943 1 0.008
Total 105 100
Low i8 17.1
Agreeableness |Hizh 87 829 45345 1 o
Total 105 100
) 3 ) Low o 8.6
Conscientious Hish o5 o1.4 73.086 1 o
ness
Total 105 100
Low 5 48
Openness Hish 100 952 85952 1 0
Total 105 100
- ) . Low 20 1o
motiona - - ~=
Stability Hizh S5 S1 40238 1 o
Total 105 100
L Low 92 87.6
Crimimal  [ion 13 124 59.438 1 o
Tendencies =
Total 105 100
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Table 3:- Correlation analysis between personality variables, social media usage, and criminal tendencies.

e [Comaion g oo |Cormion it g crima
media media) Tendencies .

Extraversion (P1) 0296 0.002 -0.158 0.108
igxeeableness P2) 0.323 0.001 -0242 0.013
Conscientiousness (P3) 0.045 0.652 0353 0
Openness (P4) 0.209 0.032 0478 0
Emotional Stability (P3) 0.211 0.03 0.23 0.018
Social media 1 0.081 0.409
Crniminal Tendencies 0.081 0.409 1

Comparison of social media usage and personality traits across three age groups: under 21, 21-25, and over 25 with
the variables are social media usage, extraversion, agreeableness, conscientiousness, openness, emotional stability,
and, lastly, criminal tendencies reveals social media usage is highest in the 21-25 age category, at 7.06, followed by
under 21, at 6.77, and lowest in the 25+ group, at 6.18, but these differences are not significant (F = 2.221, Sig. =
0.114). All extraversion scores are very similar across the age groups and, as such, there are no significant
differences (F = 0.071, Sig. = 0.931). Moreover, agreeableness, conscientiousness, openness, and emotional stability
were not distributed based on the age factor: F = 0.033, Sig. = 0.968; F = 1.212, Sig. = 0.302; F = 2.28, Sig. = 0.107;
F = 0.376, Sig. = 0.688, respectively(See table 5). It means that criminal tendencies are higher in the age group of
21-25 years category with a value of 25.48 compared to that in under 21 years of 5.18 and over 25 years of 11.76,
but again, the difference is not significant (F = 1.664, Sig. = 0.195). Therefore, on the whole, one can say that the
trend for social media usage and personality traits is more or less uniform.

Table 4:- Gender differences in personality variables, social media usage, and criminal tendencies.

I : Std. Std. Error Sig. (2- Mean
A bl Gender N M t df
anabie ender ean Deviation Mean tailed) |Difference
Male 46 6.6304 1.88984 0.27864 2
Social Media - 0447 103 0.656 -0.16618
Female 39 6.7966) 1.89172 0.24628
2 Male 46 5.7174 1.96257 0.28937 5
Extraversion (P1) = = -0.801 103 037 -0.35041
Female 59 6.0678 1.99019| 0.2591
Male 46 6.6522 1.95752 0.28862 _ i
Agreeableness (P2) - = — 034 103 0.59 -0.19528
Female 39 6.8475 1.74013 0.22655
ienti Male 16 7.6522 2.11048 0.31117
Conscientiousness 4 3 0114 103 091 0.04274
(P3) Female 39 7.6949 1.74449 022711
Male 46 8.9348 1.74359) 025708 .
Openness (P4) -1.796 103 0.076 -0.5059
Female 39 94407 1.13367 0.14759
ti Stability |Male 46 7.5217 22185 0.3271
i Nl =1 0008 103 0993 | -0.00368
(PS) Female 39 7.5254 220779, 0.28743
Male 46 24.7174] 1257628 1.85427 5
Criminal Tendencies 0.503 103 0.616 1.10722
Female 59 23.6102 9.99486 130122

Correlation coefficients for different personality variables in the relation to social media usage and criminal
tendencies shows that extraversion has a positive significant correlation with social media usage, r = 0.296, p =
0.002, and a negative correlation with criminal tendencies, r = -0.158, p = 0.108.Notice that agreeableness is
strongly positively correlated with social media use (r = 0.323, p = 0.001) and negatively correlated with criminal
tendencies (r = —0.242, p = 0.013). On the other side, conscientiousness (P3) does not correlate significantly with
social media use but does so negatively with criminal tendencies(See table 3). There is a positive significant
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correlation between openness (P4) and social media usage (r = 0.209, p = 0.032) and a negative significant
correlation with criminal tendencies (r = -0.479, p = 0). Emotional Stability (P5) demonstrated a positive significant
correlation with social media usage, r = 0.211, p = 0.03, and a positive correlation with criminal tendencies, r = 0.23,
p = 0.018. Social Media usage is related non-significantly positively to criminal tendencies: r = 0.081, p = 0.409.

Table 5:- Analysis of personality traits and social media use by age group.

Sum of Mean
= ; = Std. | Squares Square i
Variable Group N Mean Dt Std. Error (Between | (Between F Sig.
Groups) | Groups)
<21 22 6.7727 2.26635 0.48319
21-25 50 7.06) 1.54405 0.21836 _
Social media - 15.398 7.699 2221 0.114
25+ 33 6.1818 2.00709 0.34939
Total 105 6.7238 1.88361 0.18382
<21 22 5.7727 220242 0.46956
i 21-25 50 5.96 1.9162 0.27099 = = ~
Extraversion (P1) 0.566 0283 0071 0931
25+ 33 3.9394 1.96754 0.3425
Total 105 59143 1.97637 0.19287
<21 22 6.8182 2.12998 0.45411
21-25 50 6.78 1.75301 024791 _
Agreeableness (P2) [— 0225 0.113 0.033 0.968
25+ 33 6.697 1.79382 0.31226
Total 105 6.7619 1.832 0.17878
<21 22 72727 229247 0.48876
Conscientiousness 3}-25 50 7.6 1.8?363 0.26342 8748 4574 {212 0303
(P3) 25+ 33 8.0606] 1.65717] 0.28848
Total 105 7.6762 1.90392 0.1858
<21 22 8.6818 1.83579| 0.39139
21-25 50 926 1.56244 0.22096
Openness (P4) - 9327 4.663 228 0.107
25+ 33 95152 0.75503 0.13143
Total 105 9219 1.44768 0.14128
<21 22 7.3636 2.49848 0.53268
E ional Stability |21-23 50 7.72 2.02071 0.28577
e 3686 1.843 0376 0.688
(P5) 25+ 33 7.3333]  2.30036]  0.40044
Total 105 7.5238 220181 0.21488
<21 22 25.3182] 11.44089 243921
o . 2125 50 2548] 1274113 1.80187 _
Criminal Tendencies [— - 408.886 204 443 1.664 0.195
25+ 33 21.1818 7.56412 131674
Total 105 24.0952] 11.15582 1.0887
dfibetween groups) =2

Comparison of social media usage and personality traits among students in various educational streams: science,
engineering, commerce, and other shows that the highest usage of social media is among Science students with a
mean score of 6.98, while it is the lowest in Engineering with 6.15, though not significant with F = 0.706 and Sig. =
0.551. There are no significant differences in relation to Extraversion and Agreeableness scores on P1 and P2 among
streams respectively(See table 6), with F = 0.331 and Sig. = 0.803, and F = 0.779 and Sig. = 0.508. While there was
some variation in conscientiousness, P3 was only slightly higher in Science with 7.71 and Engineering with 7.45;
differences here were not significant with F = 0.895, Sig. = 0.447. Openness, P4, and Emotional Stability, P5, were
consistent across streams with no significant differences: F = 0.216, Sig. = 0.885; F = 0.988, Sig. = 0.402. Criminal
tendencies are highest in the Other category, at 30.83, and lowest in Science, at 23.42, with no significant difference:
F = 0.891, Sig. = 0.448. In general, no significant differences in social media usage and personality traits among
students from different educational streams have been found.

Results of the regression analysis on the influence of personality traits on a given outcome variable across three
models shows that there is a significant negative effect of Conscientiousness on the outcome variable (Model 1): B =
-3.108, Beta = —0.530, t = —6.351, p < 0.001. This model explains 28.1% of the variance with Rz = 0.281 and
Adjusted Rz = 0.274.Model 2 introduces Openness, which also exerts a negative influence on the outcome variable:
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B =-2.169, Beta =—0.282, t =—3.016, p = 0.003. Conscientiousness still is a significant predictor: B =—-2.271, Beta
=—-0.388, t =—4.153, p < 0.001(See table 7). This model explains 34.0% of the variance: R? = 0.340, Adjusted R? =
0.327.Model 3 includes Emotional Stability, which remains positive: B = 1.128, Beta = 0.223, t = 2.797, p = 0.006.
The rest of the significant predictors remain from before: Conscientiousness, B = —1.990, Beta = —0.340, t = -3.962,
p < 0.001; Openness, B = —2.517, Beta = —0.327, t = —-3.559, p = 0.001. The model explained 38.8% of variance, R?
= 0.388, Adjusted R2z = 0.369.Finally, using the backward elimination method, it is shown that only
conscientiousness and openness negatively predict the outcome, and emotional stability positively.

Table 6:- Personality traits and social media use analysis by educational stream.

Sum of Mean
Variable Ed;:::‘;::"l N Mean De::d“ion Std. Error (;‘:““t:: (;Z::::n F Sig.
Groups) | Groups)
Science 50 s9s] 174368] 021650
Engineering 35 65143 210561 035591
Social media |Commerce 14 62857 189852 0.5074] 7577 2.526 0.706 0.551
Others 6 6.8333 1.7224] 070317
Total 105 67238] 188361] 0.18382
Science 50 604 190552] 026018
Engineering 35 5.7143]  2.13612] 036107
Extraversion (P1) |[Commerce 14 6.1429 1.46009 0.39023 3.951 1317 0.331 0.803
Others 6 55|  2ss097]  1.17615
Total 103 so143]  197637] 019287
Science 50 634 182231 02577
[Engineering 35 67714] 198651 033578
Agreeableness ¢ mmerce 14 6.9286]  1.07161 02864] 7.894 2.631 0.779 0.508
3 Others 6 se667| 242212  o0.9sss3
Total 105 6.7619 1.832] 017878
Science 50 77|  16s123] 023776
o Engineering 35 74571]  2.14672] 036286
C°"s°;°(’}‘:;‘;“s"°s Commerce 14 83571 151955 o041413] o757 3252 0.895 0.447
Others 6 7.1667| 285774 116667
Total 105 76762  1.90392 0.1858
Science 50 o1s8] 161232 022802
Engineering 35 92857 o09s5708] 0.16177
Openness (P4) [Commerce 14 93571] 1.15073]  o030755] 1301 0.464 216 0.885
Others 5 88333] 285774 116667
Total 105 0219| 144768] 014128
Science 50 782 205724] 020004
] Engineering 35 7.0857 2.4659] 041681
gi’;’;:‘:’;;ls) Commerce 14 72857] 200132] 0.5s893] 14377 4792 0.988 0.402
Others 6 s.1667] 194079 079232
Total 105 75238 220181 021488
Science 50 2342 o973127] 137621
Engineering 35| 245143 1046667] 176919
Criminal = = = FR——
Tendencies Commerce 14 225714 9.6613 2.58209| 333.863 111.288 0.821 0.448
Others 6| 308333] 2462045] 1005126
Total 105] 24.0052] 1115582 1.0887

df (berween groups) = 3
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Table 7:- Regression analysis of personality traits.

Adiust Std. | Sumof | Mean Unstandar | Standardiz
Aad) . . :
R Error of| Squares| Square 5k dized ed !
s (B Square sedR‘ the |(Regres|(Regres . Variable Coefficien | Coefficien ! Sig
PIUATEIE timate sion) | sion) ts (B) ts (Beta)
(Constant) 47954 = 12392 0
1 053] 0281 | 0274 | 9.50267 | 3642.07 | 3642.07 | 40.333 o A A
Conscientiousness -3.108 053 -6.351 0
(Constant) 61.529 = 10.531 0
2 |0383] 034 | 0327 | 9.14978 | 4403.77 | 2201.89 | 26.301 |Conscientiousness 227 -0.388 4153 0
Openness -2.169 0282 -3.016 | 0.003
(Constant) 54.089 = 8.633 0
Conscientiousness -199 034 -3.692 0
3 |0.623] 0388 | 0369 | 8.85826| 5017.7 | 167257 | 21.313
Openness 2517 0327 -3.559 | 0.001

Emotional Stability 1.128 0223 2797 | 0.006

Discussion:-

Personality traits andsocial media usage

Using Chi-Square tests, the results show that there are significant relationships between some of the personality
variables and social media usage, where 78.1% of the subjects are in the high usage category. This therefore
replicates other findings that social media usage is high for specified personality traits. Significant Chi-Square
values appeared for Extraversion: y*> = 6.943, p = 0.008; for Agreeableness: y> = 45.343, p = 0; for
Conscientiousness: y*> = 72.086, p = 0; for Openness: ¥ = 85.952, p = 0; and for Emotional Stability: ¥> = 40.238, p
= 0. This result underlines the role these traits play in the prediction of social media behaviors, attesting to what
Amichai-Hamburger and Vinitzky said back in 2010. The low scores for these traits had significantly high
association with criminal tendencies: y*> = 59.438, p = 0. Hence, personality traits may act like protective factors
against criminal behavior(Eysenck, 1996).

Correlations with Social Media Usage and Criminal Tendencies

Extraversion came out to be positively correlated with the use of social media, r = 0.296, p = 0.002, and it was
inversely correlated to criminal tendencies, with r = —0.158 and p = 0.108. The more extraverted an individual, the
more engaged he would be in being online. Agreeableness correlated very positively with social media use, r =
0.323, and p = 0.001, and negatively with criminal tendencies. There was a negative relation of conscientiousness
with criminal tendencies thereby indicating that the higher the conscientiousness, the lower the criminal behavior.
Social media usage is positively related to openness and is negatively related to criminal tendencies. Emotional
Stability showed a complex relation with social media usage and criminal tendencies.

The findings show that extraversion, agreeableness, and neuroticism are positively correlated with social media
addiction, hence these personality traits are related to a high possibility of becoming an addict of the platforms. This
finding is contrasted with that of Romero, 2018, who found that problematic internet use was predicted by lower
levels of Agreeableness. In the same line, Alonso and Romero confirmed that lower levels of Openness and
Conscientiousness predicted problematic internet use.

Previous research has identified extraversion as a predictor of social media use and addiction(Wilson et al., 2010). In
this study, extraversion was a significant predictor of use and addiction, but it predicted addiction only at the third
step. Extraverted people might have a higher chance of using social media since they thrive on social interactions,
and excessive use may mean addiction. This may, on the contrary, be less of an issue for extraverts who do not back
off from interpersonal interactions. Neuroticism was also pointed out as one of the predictors for use and addiction,
thus supporting the previous findings by Tang et al. (2016) and Andreassen et al. (2013). Those high in neuroticism
might feel anxiety about personal relationships and hence use social media to keep in touch.

Gender, Age, and Educational Stream Differences
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No significant differences emerged about social media usage, personality traits, and criminal tendencies between the
two genders, hence it is clear that these variables do not differ across genders. There were, however, gender
differences in the interactions relating to personality traits and social media usage. While extraverted men and
women were both likely to be frequent users of social media tools, only men with greater degrees of emotional
instability were regular users. No significant relationship existed between women and emotional stability(Correa,
2010), which may point out the difference in styles of communication, as women tend to focus more on building
connections and community(Tannen, 1990). Now, talking about age, it had no significant difference, thus pointing
towards stability in personality traits and social media usage at the beginning of early adulthood. As for educational
streams, no significant differences were found again, thus such psychological variables are unrelated to their
educational background.

Linear Regression of Personality Dimensions on the Outcome Variable

In the regression analysis, it emerged that the predictions on the outcome variable by Conscientiousness and
Openness were negative, whereas that for Emotional Stability was positive. Conscientiousness had a negative effect
in all cases, which was significant, thus indicating that high conscientiousness means low levels of the outcome
variable. This is also in agreement with the general literature on personality and behavior reported by Judge, Heller,
and Mount, 2002.

The links and regression analyses observed support the idea that personality traits substantially impact the ways
through which people make use of social media and affect their possible involvement in deviant activity. Further
studies will have to be conducted to uncover these relationships on a deeper level and across several populations.

Conclusion:-

Strong correlations came up between personality, social media usage, and criminal tendencies. The findings offer
some very important implications in terms of giving insights into an understanding of the psychological
underpinnings of social media behavior and its links to criminal activity. Further studies should sample more diverse
populations and other variables, which have potential influences on the relationships.
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APPENDIX
SL.NO | QUESTIONS OPTIONS
1 Email --
e | have read the consent form and
. wish to participate in this study
2 Please choose from one of the alternatives below

I have read the consent form and
do not wish to participate in this study

Name

Age

Gender

6 Educational Qualification
e Never
e Rarely
7 How often do you use social media platforms (e.g., o Someti
Facebook, Instagram, Twitter)? Ometimes
e Often
e  Always
e | essthanlhour
e 1-2hours
On average, how many hours do you spend on social media
8 per day? e 2-4hours
e  4-6hours
e  Morethan 6 hours
e Strongly Disagree
. . . L . e Disagree
9 I enjoy exploring new topics and engaging in discussions on
social media.
e Neutral
® Agree
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e Strongly Agree
e Strongly Disagree
e Disagree
10 I am open to new perspectives and enjoy learning from [ ¢  Neutral
others on social media.
® Agree
e Strongly Agree
e Strongly Disagree
e Disagree
1 I am careful about the information | share on social mediato | ¢  Neutral
maintain my privacy.
® Agree
e Strongly Agree
e Strongly Disagree
e Disagree
I am responsible for managing my time on social media and
12 O 9
balancing it with other activities. e Neutral
e Agree
e  Strongly Agree
e Strongly Disagree
e Disagree
13 I am out going and enjoy interacting with others on social | ®  Neutral
media.
® Agree
e Strongly Agree
14 I am comfortable initiating conversations and making new | e  Strongly Disagree
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connections on social media.

e Disagree
e Neutral
® Agree

e Strongly Agree

e Strongly Disagree

e Disagree

15 | am assertive in expressing my opinions and beliefs on | ¢  Neutral

social media.
® Agree
e Strongly Agree
e Strongly Disagree
e Disagree
16 I am considerate of others feelings and opinions on social [ ®  Neutral
media.
e Agree
e Strongly Agree
e Strongly Disagree
e Disagree
17 I enjoy helping and supporting others through social media.
e Neutral
e Agree
e  Strongly Agree
| to feeli i t h in ial .
18 ngw_ prone to feeling anxious or stressed when using socia e Strongly Disagree
ia.
e Disagree
e Neutral
® Agree

e Strongly Agree
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| often compare myself to others on social media and feel .
19 insecure. e Strongly Disagree
e Disagree
e Neutral
® Agree
e Strongly Agree
I am sensitive to negative comments or feedback on social .
20 media e Strongly Disagree
e Disagree
e Neutral
® Agree
e Strongly Agree
21 How often have you engaged in cyberbullying(e.g., online e N
harassment, trolling) in the past year? ever
e Rarely
®  Sometimes
e Often
e  Always
29 How often have you engaged in spreading false information e N
or rumors on social media that may harm others? ever
e Rarely
e  Sometimes
e Often
o  Always
23 How often have you engaged in stealing or using someone N
else's social media account without their permission? ¢ Never
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e Rarely
®  Sometimes
e Often
o  Always
How often have you engaged in threatening or intimidating
24 others on social media? *  Never
e Rarely
e  Sometimes
e Often
e  Always
How often have you engaged in sharing explicit or
25 inappropriate content on social media? ® Never
e Rarely
e  Sometimes
e Often
o  Always
26 How often have you engaged in hacking or gaining N
unauthorized access to someone's social media account? ¢ Never
e Rarely
e  Sometimes
e Often
e  Always
How often have you engaged in cyberstalking or repeatedly
27 . . . e Never
harassing someone on social media?
e Rarely
e  Sometimes
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e Often
e  Always
How often have you engaged inspreading hate speech or
28 inciting violence on social media? ¢ Never
e Rarely
e  Sometimes
e Often
e  Always
29 How often have you engaged in doing (publishing private
information about someone online) onsocial media?
e  Never
e Rarely
e  Sometimes
e Often
e  Always
30 How often have you engaged in creating or sharing fake
profiles on social media to deceive others?
e  Never
e Rarely
e Sometimes
e Often
e  Always
31 How often have you engaged in posting or sharing illegal | ¢  Never
content (e.g., pirated software, copyrighted material) on
social media?
e Rarely

1669



ISSN: 2320-5407 Int. J. Adv. Res. 12(10), 1653-1671

e  Sometimes
e Often
o  Always
32 How often have you engaged in sending unsolicited or e N
inappropriate messages to others on social media? ever
e Rarely
®  Sometimes
e Often
e  Always
How often have you engaged in sharing confidential or
33 private information of others without their consent on social | e  Never
media?
e Rarely
e  Sometimes
e Often
o  Always
34 How often have you engaged in creating or sharing content e N
that promotes hate speech or discrimination on social media? ever
e Rarely
e  Sometimes
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e Often

e  Always

Do you feel that your personality traits influence your social

35 media use? e Strongly Disagree
e Disagree
e Neutral
e Agree
e Strongly Agree
36 En%agg#ﬁe;?iigkcr?ﬁmalSt?ect::\lliorpse?dia e Influences your | Strongly Disagree
e Disagree
e Neutral
® Agree

e Strongly Agree
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